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Writing for social media
with an AI Bump
Opinion, observations, and tips from
a marketing guy skilled in applied
marketing for small (including
micro) businesses

Writing for social media pages must be short, but not so short that there is no meaning to the
post. Many photos placed on social media are published without copy making the photo
irrelevant to many followers. Keep the articles between 150 and 300 words.

Write after answering who, what, why, when, where, and how. The questions help frame the
stories to be told. It can be argued that there is a seventh entity that when prompted with the
proper question will crawl the Internet in seconds to generate information that might be
useful in an article or to stimulate ideas for the author. AI is here to stay, so learn how to play
nice with the new know-it-all.
An AI research assistant can deliver stories in images and copy. AI is a welcome resource for
writers.

Write with the Inverted Pyramid style. Learn how to get to the point of the article in a hurry,
and place it in the beginning. The end is the least important and many followers of a page
scan, don’t read, and rarely get to the end of the story.

When writing, don’t be ambiguous, avoid jargon and superlatives, and be mindful of grammar
and proper sentence structure. Involve the senses in stories, taking the reader into an
experience. Verify what you write before posting, especially if there was help from an AI
source and document sources and references. Before posting, check the readability of the
article with the Flesch-Kincade score.

Photos remain popular posts in a world of social media video. There are flags like photo size
and quality, labeling and publishing without permission especially if there are children under
18 and safety violations.

And then we return to recognizing the fact that AI for writing and graphics is here to stay, so
learn how to work with artificial intelligence to write articles and post images and video.

READ THE FULL ARTICLE

https://wp.me/admk0c-rd
https://www.credential.net/ce4c4850-8ef5-488f-96c0-47d3f39a490c#gs.k8e88o
https://studiofourteen.ca/
https://aglmarketing.com/wp-content/uploads/2018/07/CA14Broch-3.pdf


 

Grant Lee - Fellow -
Chartered Institute of
Marketing Management
of Ontario
Grant Lee of AGL Marketing was awarded the
prestigious Fellowship of the Chartered Institute of
Marketing Management of Ontario (CIMMO) on
July 7/23.

The recognition was granted for his exceptional
contributions to the field of marketing, commitment

to ethical standards, and dedication to mentorship.

The award cites his outstanding professional achievements throughout his career noting
leadership, innovative strategies, and impactful marketing campaigns that brought success to
organizations, and influenced and advanced the marketing profession.

OFFICIAL RECOGNITION

https://wp.me/admk0c-rf


Helping Filipino women entrepreneurs
understand and apply marketing tactics and
technology through Canada’s Catalyste+

Grant Lee, works from his home in
Lee is specialized in the Catalyste+



Villasis, Pangasinan, Philippines to
provide marketing services to private
sector clients in Canada and the USA
through AGL Marketing Limited and
CA14.
 
In addition to his private sector work
since 1998, he volunteers his services to
Catalyste+ (formerly CESO) to help micro
and small businesses outside of Canada
improve marketing strategy, tactics, and
technology to increase sales or advance a
notion.
 
Catalyste+ is a Canadian economic
development organization. It helps people
build better lives by strengthening local
economies in Canada and countries less
wealthy than Canada.

Catalyste+ envisions stronger economies
for better lives with a mission to build
capacity with businesses, governments,
and community organizations to promote
locally driven, inclusive growth and
sustainable development.

program called, “Accelerating Women’s
Empowerment.” The program is designed
to improve the economic and social well-
being of the poorest, most marginalized,
and vulnerable people, particularly
women and girls, while contributing to
Sustainable Development goals. Lee has
been focused on this sort of volunteer
work since 2009.
 
Now, his volunteer assignments are
primarily based in the Philippines where
he winters November through May.

The photo gallery shows entrepreneurs in
the leather industry, papaya, ginger,
mushroom, and turmeric farming,
vegetable crops used in slow food recipes,
and calamansi juice and longganisa
(sausage) farmer producers.

While Lee shares his marketing
knowledge and skills with Filipino
businesswomen, he learns about the
many cultures and languages that
comprise this unique archipelago nation
of 114 million living on about 2,000 of the
more than 7,600 islands.

 
Credentials from CIMMO
affirm services of a
Professional Marketer
The Chartered Institute of Marketing Management of
Ontario (CIMMO) grants the Chartered Professional
Marketer (CPM) certification to people seeking a life-long
career in marketing. Certification requires a formal
education in marketing from a university or college,
professional exams, and mandatory continuing education.
CIMMO is chartered by the Ontario government, but
membership is not legislated and overseen by a
government agency. Membership is voluntary and no
licence is required to practice marketing.

Without a licencing requirement to practice marketing, the industry is wide open to anyone
wishing to call themselves a marketer without any formal education, training, and skills
development. CIMMO's membership recruitment from marketing schools, people working in
government with marketing responsibilities, and marketers in private practice is a daunting
challenge. For CIMMO, the draw to membership is certification by a chartered institute,
mandatory continuing education, and a global reach of its purpose – to make the world a
better place through ethical marketing.

CIMMO

https://www.cimmo.org/cpm/
https://www.cimmo.org/cpm/
https://www.cimmo.org/


AGL Marketing partners with Peter Perko, RGD and Studio Fourteen when design concepts
require the services of a Registered Graphic Designer. Peter is a founding member of CA14,
which is a business partner of AGL Marketing limited.

Studio Fourteen provides graphic design and related creative services to the public and
private sectors including technology/industrial, retail, B2B, arts and culture, government, and
education. Perko's success is a result of customer service, care of execution, integrity, cost
effectiveness, and timeliness.

Studio Fourteen

The CA14 connection
Experience and Capacity-Building
AGL Marketing Limited combined strengths, creativity and resources
with the CA14 Team to bring a new level of service excellence on a global
scale to a wider range of clients.

Combined portfolios ensure practical strategic marketing and
communications for micro and small to medium-sized enterprises.

See the CA14 brochure that summarizes the CA14 team and the services
that help many companies improve business performance.
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The publication is scheduled for distribution each quarter, annually. Names are added to the
distribution lisunder implied and express consent. If you are not interested in receiving this
publication, please unsubscribe.

Grant Lee
glee@aglmarketing.com
+1 416-705-5369
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